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Accessories/Innerwear/Legwear

Get Trapped

NEW YORK — The trapper hat is coming out — of the woods,
that is. Gussied up with luxe fabrics and unexpected

detailing for fall, the traditional hunting cap is better

suited for a day or night out on the town. Here, Stetson’s
suede trapper hat with fake-fur flaps, Duarte Jeans’ leather
jacket with a rabbit-fur and linen hood, Miss Sixty’s

beaded nylon top and Fins’ cotton denim pencil skirt.

For more on accessories, see pages 6 and 7.

Battling the China Surge:
U.S. Stems Import Tide
With Safeguard Quotas

By Evan Clark

WASHINGTON — So much for the quota-free
world.

Totally free trade among World Trade
Organization countries lasted barely five
months as the Bush Administration
moved aggressively Friday to limit three
categories of apparel imports from
China. Reaction to the move depended
on which side of the business you are on
— manufacturer or importer.

Meanwhile, industry executives expect
Friday’s action to be the first in a string
of similar quotas the administration will
slap on other categories from China, as

SeeU.S., Page28
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Richard Tyler Trimming Operations

By Rose Apodaca

LOS ANGELES — Citing Mark
Twain, Richard Tyler said
Friday, “The news of my death
has been greatly exaggerated.”

The designer, who helped pi-
oneer red-carpet dressing and is
considered a godfather to the
Los Angeles fashion community,
informed his employees
Thursday that he would be lay-
ing off one-third of his staff or 10
people, closing his signature
boutique here and selling off
the inventory.

Tyler and his wife and busi-
ness partner, Lisa Trafficante,
stressed this doesn’t mean the
end of the business they
launched in 1987.

The business will now be
solely a made-to-measure atel-
ier for private clients, some-
thing it had been slowly becom-
ing in recent months.

The South Pasadena atelier
will continue housing 16 mem-
bers of Tyler’s highly skilled
production team. Wholesaling
on a large scale is out, but they
are still open to continuing sell-
ing their successful bridal col-
lection to long-term accounts
such as Barneys New York and
Neiman Marcus, and licensing
opportunities are being consid-
ered, they noted.

“Over the years there were
ways of doing business that we
just never changed,” Trafficante
said Friday. “Even though this is
a positive change, growing up
can also be hard.”

For Tyler, this is as much a
move at improving his quality of
life, as he’s still recovering from
falling off a 14-foot ladder at his
home and hurting his leg. He
said he also wants to spend
more time with his 11-year-old
son, Edward.

“We’ve been working so hard
for so many years, I want to enjoy

views at New York Fashion
Week in February, where Tyler
unveiled uniforms he designed
for Delta Air Lines alongside his
fall collection, he told WWD he
would no longer be designing
rtw and eveningwear. Instead,
Tyler said he wanted to focus on
bridal and made-to-measure,
services that range on average
from $3,000 to $9,000.

The speculation created a
stir in the fashion community
here. Tyler has always been a
mentor to the extent that many
designers, sales reps and other
industry players who once
trained alongside him have long
referred to his company as
RTU, as in Richard Tyler
University.

They’ve also held up Tyler
as proof that California can
render more than fast-turn

k& We've been working so hard for so
many years, | want to enjoy life now. But
| would go crazy if | had to retire.??

life now,” Tyler said. “But I
would go crazy if I had to retire.”

Speculation about a possible
shutdown of the company has
been rife for a couple of years as
the founders tried to deal with
stumbles, such as fit issues or at-
tempted partnerships, by reeval-
uating and shifting course.
Among the divisions introduced
during that period was a second-
ary line called Tyler, and a
bridge-priced evening collection
called Richard Tyler Eve.

Some have pointed to the
scarcity of Tyler’s gowns at
award shows in the last few
years. But competition on the
red carpet has become so fierce
that houses with millions more
to spend on providing free dress-
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es — and even paying celebrities
to wear them — have not only
squeezed, but turned off many
other designers. Tyler dressed
“Desperate Housewives” Felicity
Huffman and Marcia Cross at
January’s Golden Globes.

The signature store, in an Art
Deco corner building on trendy
Beverly Boulevard, has been
open by appointment only, in-
creasing speculation that busi-
ness was not as usual.

That became more obvious
recently. Despite glowing re-

— Richard Tyler

jeans and junior wear. Tyler’s
strength — as much as his curse
in terms of overhead — was the
highly skilled production staff
who turned out the beautifully
constructed, hand-finished
suits and gowns that put him on
the map.

While a similar reality dogs
designers in New York and
Europe, it’s a fact of life here
where the pursuit of quality
craftsmanship has more often
than not proven a struggle
among fledgling designers.
Among them, Tyler alums
Michelle Mason and Erica
Davies, who’s businesses re-
main small, and David Cardona,
who recently traded in his
house for a directorship at con-
temporary firm.

“We were so devoted to our
staff we didn’t want to go,”
Trafficante said. “But manufac-
turing in California is ridicu-
lous. The taxes, the way the
business is set up. I want to call
the governor.”

The staff, once up to 90, was
shrunk to about 20 in the last
year in an attempt to keep in-
house production. “But you need
the more people to make more
sales and then then your taxes
go up,” Trafficante lamented.
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But if they’re forcing you to sit on your
receivables, you can’t be maximizing your

At Sterling, we help clients leverage
receivables to keep cash flowing and business

Our client relationships are up-close, personal,
We work hard to become a
valued stakeholder in every client’s business.
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FASHION

Accessories designers in New York and Los Angeles are dreaming of the
Wild West, giving cowgirl looks another ride for fall.

GENERAL

The U.S. move to impose fresh quotas on Chinese imports was welcomed
by the textile industry, while importers criticized the action.

EYE: New York's social swirl reached its zenith last week with back-to-back
events ranging from swank lunches to marathon black ties.

Stores from Penney’s to Bloomingdale’s to Neiman Marcus said bohemian
looks took off for spring, notably full skirts, tunics and camisoles.

Pascal Lamy, the former EU Trade Commissioner elected Friday to head the
World Trade Organization, was lauded by diplomats for his expertise.
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ISCS Preview appears as a Section Il in this issue.
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MONDAY: Benetton Group, Limited Brands and
Mossimo Inc. report first-quarter sales and earnings.

TUESDAY: The U.S. Department of Labor releases the
Producer Price Index for April.

Saks Inc., J.C. Penney, Nordstrom, Abercrombie &
Fitch, TJX Cos., Dick’s Sporting Goods and Wilsons
Leather report first-quarter sales and earnings.

Mother’s Work reports second-quarter sales and
earnings.

Zale Corp. reports third-quarter sales and earnings.

WEDNESDAY: The U.S. Labor Department releases the
Consumer Price Index for April.

Hot Topic, Talbots and Too Inc. report first-quarter
sales and earnings.

THURSDAY: Gap Inc., Ann Taylor Stores, Bon-Ton
Stores, New York & Co., Charming Shoppes and Finlay
Enterprises report first-quarter sales and earnings.

©® PRADA PRUNES: Prada is considering job cuts at one of its
production plants in the coastal Italian town of Ancona, a com-
pany spokesman said Thursday. He said the company is meeting
with union officials about the future of the production site and
it’s too soon to say how many jobs could be eliminated. A local
press report said that Prada wants to cut about 70 jobs, or about
a third of the facility, a former Genny factory.

® SOUTHPOLE GETS NEW V.P.:: Southpole has named Burt
Damsky to the new post of vice president of Lot 29, a juniors’
and young men’s division that produces and markets character-
driven sportswear and casual clothing through a licensing part-
nership with Warner Bros.-Looney Tunes. Damsky provides mer-
chandising guidance and strategic direction in addition to guid-
ing sales, merchandising and design efforts. He reports to Justin
Fishman, vice president of sales. Most recently, Damsky was vice
president at Lemon Grass, a sportswear company, where he di-
rected sales and merchandising.




Paris Hilton Inks Handbag License

By Sophia Chabbott

NEW YORK — The handbag industry
has a sibling rivalry on its hands involv-
ing the sisters Hilton.

Parlux Fragrances said Friday it will
produce a handbag collection and other
small leather goods under license for
Paris Hilton. Her sister, Nicky, also has
a line of handbags through Japanese
company Samantha Thavasa.

Parlux, based in Fort Lauderdale,
Fla., already produces Hilton’s fra-
grance, cosmetics and watches. She also
has a jewelry line with Amazon.com.

“She’s a very important person in
American culture, if not the most impor-
tant,” Ilia Lekach, Parlux chairman and
chief executive officer, said on Friday
without a hint of facetiousness. “People
love to love her and love to hate her.
She’s very controversial.

“When we launched the Paris Hilton

Paris
Hilton

k& People love to love her and love to hate her.
She’s very controversial.??

fragrance [in September], I expected it
to do about $20 million,” Lekach said.
“[By year’s end] we were doing $50 mil-
lion in wholesale sales, and we’re still
rolling out. So I expect to be blown away
with the handbags.”

Lekach said the accessories will be
distributed in department stores to co-
incide with the distribution of Hilton’s
watch line, which will retail from $50 to
$200 in stores such as Macy’s.

Most everyone knows that Hilton is
not a shopper in the moderate market.
So Parlux is producing a $75,000 Paris
Hilton watch replete with platinum,
gold, diamonds and Swiss movement.
The watch will be sold in independent
jewelry stores and on the specialty store

— llia Lekach, Parlux Fragrances

level, Lekach said.

Hilton will be closely involved in the
design of all Paris Hilton accessories.
Lekach said he is in discussions to
launch two additional categories under
the Paris Hilton name. He would not di-
vulge which categories, but said they
would be within the luxury sector and
would not be shoes or apparel.

Parlux produces many fragrances for
brands, including Perry Ellis, Guess,
XO0XO, Ocean Pacific and for tennis stars
Maria Sharapova and Andy Roddick.

In addition to her fashion ventures,
Hilton made her film debut in the teen
thriller “House of Wax,” which hit the-
aters last week, and she has been
recording songs for her first album.

Uniglo Headed for the U.S.

By David Moin

NEW YORK — Uniglo, the Japanese spe-
cialty chain often compared with Gap
Inc., is coming to America.

Two or three pilot stores will open in
New Jersey malls this fall, in what com-
pany officials suggest is the first step in
a potential U.S. expansion.

“We start slowly,” said Nobuo Domae,
executive vice president of Fast
Retailing Co. Ltd., the parent of the
Uniqlo chain. “This is not a big launch.”

In addition, the company continues
to be open to acquisitions, after pur-
chasing a 44.5 percent stake in Theory,
the contemporary brand, in 2003, and
buying the Comptoir des Cotonniers
specialty chain in France. It is possible
the company could buy a retail chain.

Also, Uniqlo is seeking talent to build
up its New York design offices, which
opened last December.

It is all part of a grand plan to
reach $10 billion in sales by 2010, said
Gen Tamatsuka, president and chief
operating officer of Fast Retailing. But
the company has a long way to go, con-
sidering it posted $3.5 billion in sales
last year.

Uniglo outside of Japan has had ups
and downs, particularly in the U.K.,
where some stores were closed as the
company went through a steep learning
curve. However, around 2003, Uniqlo re-
structured management and revised its
fashion and approach to overseas ex-

pansion. Uniglo could seek partners for
stores, though the initial New Jersey
stores will be owned by the company.

While disclosing broad strategies, the
executives did not provide much in the
way of specifics on the New Jersey
stores, other than saying they would be
about 8,000 to 10,000 square feet, in-
clude all the categories of merchandise
that the company sells — women’s,
men’s, children’s and infants’ — and be
very service-oriented.

One of the locations is believed to be
the Menlo Park Mall, a two-level super-
regional shopping center in Edison,
N.J., owned by Simon Property Group.

The U.S. stores will offer consumers
the same range of “versatile basics
along with the Japanese shopping expe-
rience,” a spokeswoman said. Obviously,
sizing and proportions will be different
for the U.S. consumers, compared with
the Asian customers. Uniqlo operates
670 stores in Japan, as well as seven in
Shanghai and six in the U.K. The chain
specializes in casual separates and
known for its high-quality basics.

The company is based on a philoso-
phy expounded by its founder, Tadashi
Yanai: “If the clothes shout louder than
the person, then the person can not be
heard.”

The first shop opened in Hiroshima
in 1984. The firm went public in 1994
and had fast expansion through the
Nineties, when its fleece jackets be-
came a hit in Japan.

Fashion Scoops

CELEBRITY CAVAL-CADES: “Do | have it on the
wrong way?” Mischa Barton asked Saturday
night at the Cannes Film Festival, fiddling with
her vintage Roberto Cavalli beaded tunic. Not
that the paparazzi would ever notice. They went
wild as Barton stepped on to the yacht Satine
for a photo op to promote “Decameron,” the
forthcoming film co-produced and costumed by
Cavalli. By contrast, Barton’s co-star — “Star
Wars” hunk Hayden Christensen — couldn’t
even remember who designed his suit. “I just
put on whatever they send me,” he related. The
two young stars are slated to return to Florence
this week to resume filming the sexy comedy.

AWARDS DETAILS: The 2005 CFDA Fashion
Awards are three weeks away to the day, but
details of the night are beginning to emerge for
those who can’t bear the wait. The sold-out
event, to be held at the New York Public Library,
will be catered by Hank Tomeshevsky with menus
designed by Keith McNally and Balthazaar. For
the past two years, a jazz trio entertained the
crowds — this year, it is being replaced by DJ
Tony Okunghowa, who is the musical director on
“The Ellen Degeneres Show.” Will nominees like
Marc Jacobs, Ralph Rucci and Vera Wang
emulate the talk show host's quirky dancing
routine on their way to the stage if they win?

ALL AT SEA: Domenico De Sole may have just
joined Ermenegildo Zegna’s board and
announced plans to team up with Tom Ford, but
he managed to shed his workaholic image for
the Ermenegildo Zegna Trofeo, the company’s
annual yachting regatta last week. “You should
get a tan,” quipped a jovial De Sole to an
especially pale journalist on the main square of
this chic port town. “Forget working.”

Eleanore De Sole kept busy by playfully
heckling Sergio Loro Piana and Luisa Loro Piana
as the paparazzi closed in for a shot. “Ahhh,
what a couple!,” she yelled, gesticulating wildly
behind a mass of photographers. The foursome
then retreated to the shade of a café table
umbrella and a quiet round of refreshments.

L'Oréal chief Lindsay Owen-Jones beamed as
he sailed his Wally yacht into the harbor after
winning a stage in his boat category. But his
broad smile subsided when a dockhand
accidentally flung a large rope in the ceo’s face,
dislodging his sunglasses. Once the boat was
anchored, he and his crew remained on board for
a round of British-style biscuits and hot drinks.

WHERE’S THE PUDDY CAT?: “We're in love,”
cooed Kimberly Hefner, arm-in-arm with six-
month flame Quincy Jones at Kitson's launch
party for the Tweety collection of apparel and
accessories by Warner Bros. Consumer Products.
Hefner, the second wife of Playboy founder Hugh
Hefner, said she’s Jones’ “support system.” The
breadwinner in the relationship, he’s working on
a hip-hop remix album produced by Interscope
and due out by November in conjunction with a
television special. “This is great and Dan
[Romanelli] knows his stuff,” said Jones,
referring to his “best friend” and the president
of the studio’s consumer products division.
Tweety's multi-generational avian appeal was in
full evidence at the event, which attracted early-
birds Hefner and Jones as well as latecomers
Lindsay Lohan, Nicole Richie, Nicky Hilton and
others. Maria Menounos said she is a “huge” fan
of Tweety. “The only slippers | had were Tweety
and in college, my friends would tease me by
hanging them from the ceiling or putting them
in the washing machine, even though they
knew poor Tweety couldn’t swim,” said
Menounos, a correspondent on “Entertainment
Tonight” and “One Tree Hill” guest star. Party
hostess Tori Spelling, dressed in a Ted Baker
dress and Christian Louboutin gold pumps, said
married life with actor-writer Charlie Shanian was
treating her well. “My husband stayed home to
work on a script,” she said. “| told him not to
worry, this is about shopping!”

ALL-STAR CAST: Rachel Roy, Damon Dash, Victoria
Gotti, Kevin Bacon, Christie Brinkley, and David
Hyde Pierce are all expected to turn out next
Monday night for the American Image Awards,
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which will honor Paul Charron, chairman and
chief executive officer of Liz Claiborne, as Man of
the Year. Isaac Mizrahi will be awarded Designer
of the Year, while Target's Trish Adams will receive
the Retailer of the Year. Dash, ceo of Rocawear,
will receive the Fashion Maverick Award, and
Princess Yasmin Aga Khan will be on hand to
pick up the Spirit of a Woman Award. Brinkley
will serve as the event’s emcee at the Grand
Hyatt Hotel on May 23. Forty percent of the
evening's net proceeds will benefit the Rita
Hayworth Fund for the Alzheimer’s Association.

EXPERT ADVICE: Gen Art has recruited some
first-rate talent to judge its International Styles
fashion show Tuesday night at Hammerstein
Ballroom. Maggie Rizer, Catherine Malandrino,
Joan Kaner, Norma Kamali, Jill Stuart, Cynthia
Steffe, Zang Toi, Brana Wolf, Mary Alice

Steph and Reh Weinberg will size up
the work of 30 designers, who will be
competing for $35,000 in prize money. Mariel
Hemingway and her daughter Dree Crisman will
emcee the event sponsored by IN:NYC Card
from American Express.

HANNANT HAPPY: For the first time in more than
a year, Douglas Hannant broke free from his
hectic schedule to host a trunk show at Bergdorf
Goodman. Some of the designer’s admirers like
Lorraine Bracco, Gillian Hearst-Shaw, Susan
Fales-Hill, Celerie Kemble, Jamee and Samantha
Gregory and Fabiola Beracasa lined up to toast
him and to have first dibs on his fall collection.
When all was said and done Wednesday, the
three-day trunk show rang up $425,000 in
sales. Hannant sold 16 units of a $3,800 winter
white suit, 13 of his $2,500 pink tweed dress
and 18 of a gold metallic suede jacket. One of
the final pieces to go was a $15,000 silver satin
beaded jacket with mink trim.

SECOND TIME LUCKY?: Kevan Hall is launching a
fur line — again. The Los Angeles-based
eveningwear designer, whose credentials include
a brief stint at Halston, attempted a fur line two
years ago in a licensing deal with Michael
Pappas Furs. That line didn't ship due to
business complications, but Hall said he’s now
ready for fur and more. “I’'m looking to grow into
a full-fledged brand,” Hall said. He plans to
debut the collection of mink, sable and lynx furs
in June under license to Michael Pappas Furs.
At the same time, he’s looking to enjoy the good
life. “I don’t want to work so hard anymore,”
said Hall, who attended the recent Council of
Fashion Designers of America West Coast soiree
and appreciated the finer appointments of
hostess Diane von Furstenberg’s estate in Beverly
Hills. “Licensing is the way to go.”

CAROLINA ON FOUR: For a woman known for her
soft lines and understated elegance, it's no
surprise that Carolina Herrera isn't crazy about
the hard sell. But there she was Friday
afternoon perched in her Bergdorf Goodman
boutique, greeting customers. “This is part of
my work. In a way, it's not bad because | see all
the real people who are going to wear the
clothes. | listen to what they like and dislike. |
like the creative. | don't like the publicity, the
p.a.s, the photographs and all that. I'm not
going to tell you it's a fun thing to do.”
Especially when her daughter Patricia Herrera
Lansing and the rest of the design team are
back at the studio doing fittings for your resort
collection, as was the case Friday. Herrera’s
shoppers liked the looks of the designer’s
eveningwear, suits and her separates were
particularly popular with younger shoppers, said
Bergdorf Goodman's senior vice president,
fashion office, Robert Burke. Even Herrera was
hard-pressed to pick a few favorites. “It's like
having four daughters and only liking one.”
Meanwhile, a new chic, lithe young thing
has joined all those other chic, lithe young
things at Herrera. After two-and-a-half years
studying at Bryan Bradley’s school of Tuleh,
Venessa Arizaga, 26, has punched in her time
on the design team chez Herrera. Bradley and
crew sent Arizaga off last Wednesday night with
a Grolsch-and-mushroom-pizza party that
ended somewhere around 4 a.m. As a parting
gift, Bradley gave his former assistant a
sketched portrait of herself. And scribbled on
the back? “Don't forget that | discovered you.”
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New YorkOs social swirl reached its zenith last week, with back-to-back events

A
ranging from swank lunches to marathon black ties.
At the ICPOs Infinity Awards on Tuesday night, Calvin and Kelly Klein , Carolina
“rrera , Donna Karan and Ralph and Ricky Lauren turned out to pay homage to
Bruce Weber , who was receiving a lifetime achievement award.
OBruce Weber is Ralph Lauren and Ralph Lauren is Bruce Weber,O declared
Lauren to the exuberant crowd as he took to the podium to introduce Weber, his longtime
photographic collaborator. Meanwhile, Claire Danes graciously filled in as a presenter for an
absent and newly wed  RenZe Zellweger .However, Chlo* Sevigny and Connie Nielsen did
show up to fulfill the hot-actress quotient. As the crowd dispersed from the Skylight event
space at eveningOs end, Bungalow 80s Amy Sacco proclaimed, Ol need to get to my job before
everyone else does.O
Thursday night, Skylight was again transformed, this time into a casino for Memorial Sloan-
Ke tteringOs Aces Are Wild fete sponsored by Herrera, Cartier and Alexis Waller . Helen Schifter ,
Anne Grauso and Sally Abemarle  compared cocktail clutches before talk turned to summer plans
N AlbemarleOs are on hold until she finds out when her fashion show for E! will start filming.
AdelinaWong showed up in a showstopper of a gold dress by Naeem KhanNshort and sequined. Ol
told my husband he better be on bum-watch tonight,O cracked Wong, who had a baby three months
ago. The only time co-host ~ Mario Grauso ~ stopped for more than a minute was to take a phone call
from his son, Harry , who was at the OStar Wars: Episode lll-Revenge of the SithO premiere.
And those were just the nights; lunches last week were equally busy. Graziano de Boni
president and chief executive officer of Valentino, hosted a
Julia Kochss lunch for 600 strong on Tuesday at Cipriani on 42nd Street for
the New York Presbyterian Hospital/Meill Cornell Medical
Center. A legion of blonde charity circuit regulars, dressed in
their Valentino best, sat through a fall fashion show. The co-
chairs on hand were  Jessica Seinfeld , Nathalie Kaplan , Melania
Trump and Sloan Barnett , whoOs moving to San Francisco and Chlo* Sevigny
who brought daughter ~ Viol et along. Blair Husain came solo,
showing off her bump N sheOs expecting a girl in July. When
inevitably asked about baby names, she replied glumly, Ol really
like OHannah,0 but nobody else does.O
The following day, Tamara Mellon squeezed 40 or so of her
New York pals N including Sophie Dahl , Samantha Boardman ,
Alex Kramer , Marina Rust , Dayssi Olarte de Kanavos  (who on
Thursday threw a lunch at her home for New Yorkers for
Children), Marisa Noel Brown —and RenZe Rockefeller N into the
back room of SwiftyOs for a ladiesO lunch.  Carol McFadden  took
the opportunity to recruit people for her trip this summer to the
music festival in Glastonbury, England. OltOs the grandmother of
all events,O she said. OltOs near Stonehenge, about two and a half
hours outside of London. IOl have a car running back and forth.0
But she didnOt have any immediate takers. Padma Lakshmi
will be too busy shooting a remake of OThe Ten CommandmentsO
in Morocco for a month (she plays the Queen of Egypt) and
concocting recipes for her second cookbook. And Celerie Kemble
will be hosting her ex-boyfriend and his family at the apartment
she shares with her husband, Boykin Curry . OThatOs what New
Yo rk hotel prices will do,O she said. Olt brings people together.O
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